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	Article history
	This study examines the use of Facebook status updates in a sociolinguistic context for young adults, focusing on communicative functions and the influence of social factors. This study used a qualitative descriptive method; data were collected from 25 young adults through  observation,  content analysis, and questionnaires. The results identified 11 communicative functions, with seven being the most frequent: everyday life, reporting moods, initiating discussions, about self/opinions, conveying personal information, humor, and quotations. These findings indicate that Facebook serves not only for information sharing but also as a tool for identity construction, emotional expression, and social bonding. Furthermore, social factors such as breadth, depth, positivity, and authenticity significantly influence status-updating behavior. Self-presentation strategies—including the real, ideal, and false self—show a tendency toward authenticity while balancing privacy and social risks. Overall, Facebook status updates are vital communication tools where young adults employ self-presentation strategies to balance honesty and caution in the cyber public sphere. The choice of language style (natural, casual, or formal) is heavily influenced by the user's perceived comfort and communicative goals.
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Introduction 
Communication is a fundamental human activity for exchanging information, which has shifted significantly toward social media in the globalization era. Among various platforms, Facebook remains a primary medium for interaction, especially in Indonesia, which ranks as one of the largest user bases globally. According to Wati and Risky in Wijaya (2014), Facebook is a social network that is used by users to get to know each other and communicate for various purposes and is also recreational. Facebook was first launched on February 4, 2004, by Mark Zuckerberg (23), a computer programmer at Harvard University (Utami, Purwa, & Suparmini, 2015). On Facebook, everyone can make friends and interact with each other and the most important thing when entering Facebook is the Facebook components contained in it. It can be concluded that Facebook is a social media platform that allows users to connect with friends, family, and other people around the world. Users can share status updates, photos, videos, and links, and participate in various groups and pages that match their interests.
 A key feature of Facebook is the "status update," which allows users to share short messages, reflecting how language varies based on social context and user interaction. According to Guntur, Sharing status updates is a way of letting other people know how one feels or what is going on in one’s life (Ilyas & Khushi, 2012). So the context for the status updates is the social networking forum and the updates would be the social action which employs language for performing an action.
Bram and Dickey state that sociolinguistics seeks to explain the human ability to use language rules appropriately in varied situations (Apep Senjaya, 2018). In the context of this research, sociolinguistics is positioned as the main theoretical basis (grand theory) for examining how language is produced and interpreted in the social media sphere. Language use on social media is not simply a technical exchange, but rather a sociolinguistic practice that deeply reflects the social identities and communicative goals of its users. Through Facebook status updates, individuals construct digital identities that represent their "selves" in the cyber public sphere. Language choices, symbol use, and even the topics discussed are tools for users to achieve specific communicative goals, such as seeking social validation, providing personal information, or simply conveying emotions.
Sociolinguistically, language use on social media is considered a communicative function. This communicative function can be found in status updates on Facebook. According to Naomi Baron and her friends (2005) in Lee & K.M (2011), there are 11 communicative functions developed by Naomi Baron and colleagues: Away Message,What Are You Doing Right Now?, Everyday Life, Reporting Mood, Initiating Discussion, Messages Conveying Personal Information (About Self, Opinions), Conveying Personal Information To Selected Others, Humor, Quotation, Silence And Interjection, and Facebook-Related Discourse.
The use of communicative functions in status updates on Facebook does not occur by chance but may be influenced by social factors, one of which is online self-presentation. Self-presentation is the process through which individuals communicate an image of themselves to (Yang & Brown, 2016). In sociolinguistics, language not only serves to share information but also helps speakers negotiate their social position and identity on social media platforms like Facebook. This study applies the Conceptual Framework of Self-Presentation Strategies developed by Yang, Brown, and Michikiyan. According to Yang and Brown (2016), there are four aspects of social factors that influence online self-presentation: Breath, Depth, Authenticity, and Positivity. Meanwhile, according to Michikiyan (2014), there are three aspects of social factors that influence online self-presentation: Real-self, Ideal-self, and False-self.
Language use in Facebook statuses is heavily influenced by complex social factors, particularly regarding who is speaking and to whom (the audience). This phenomenon relates to how users manage their privacy boundaries and self-presentation strategies based on perceptions of readers or friends in their Facebook network. A speaker tends to adjust their language style—whether formal, casual, or using a particular dialect—depending on the level of familiarity (breadth and depth) and perceived social comfort when interacting with a particular audience. Thus, Facebook statuses become a space where linguistic variation is strategically used to balance authenticity and social risk in digital interactions.
Previous research has examined online communication, such as tightly controlling Facebook status updates. However, research into how young people (aged 18-35) navigate this digital space is crucial because they are at a developmental stage where social validation and identity formation are crucial. Communicative functions, such as sharing daily life, reporting moods, or initiating discussions, and the influence of social factors, such as authenticity and positivity, on how young people present themselves online, are the subject of this research. This study fills a gap in understanding digital self-presentation by examining how users balance their "true self" and "ideal self."
The urgency of this study lies in sociolinguistic patterns, which suggests that digital tools such as emojis and certain status categories compensate for the physical shortcomings of face-to-face interactions, is the urgency of this research. The purpose of this research is to discover and analyze the communicative functions of Facebook status updates in a sociolinguistic context for young people and how social factors influence Facebook status updates in a sociolinguistic context for young people. Specifically, this research focuses on the most popular functions and methods of self-presentation for maintaining social relationships in the digital age.
Research Method 
Qualitative research is a type of research in which finding is not obtained through the procedure of statistics or quantitative (Damianti & Arief, 2015). This study used a qualitative descriptive method to investigate the sociolinguistic aspects of Facebook status updates among young adults. By using the descriptive qualitative method, the researcher intended to know Facebook status updates in a sociolinguistic context for young adults and  to find out the influence of social factors on Facebook status updates in the sociolinguistic context of young adults.
The subjects of this study were 25 young adults aged 18 to 35. These participants were selected from the researcher's Facebook network, which consists of approximately 5,000 friends, using a random sampling technique to ensure a diverse range of status update styles and social backgrounds.
Data collection involved three main techniques: first, Observation; This study employed non-participant observation, in which the researcher made direct observations but did not participate in the subjects' activities. The researcher conducted intensive observations of each subject's Facebook profile and wall. Direct observations were conducted of participants' interaction patterns, including their use of emojis, comments, and status updates. Second; content analysis. In content analysis, the researcher collected and analyzed linguistic features and themes found in participants' Facebook status updates over a period of time. The purpose of this study was to focus on the primary communicative functions and message language within status updates. Third, Questionnaire; A series of questions were administered to 25 participants to gather information about their motivations, perceived social factors, and self-presentation strategies when posting updates. The collected data were then analyzed through a sociolinguistic lens. The analysis focused on identifying 11 communicative functions of status updates and assessing how social factors—such as breadth, depth, positivity, and authenticity—influenced participants' language choices. Finally, the findings were categorized and interpreted to draw conclusions about young people's digital communication behavior.


Research Findings and Discussion 
Communicative Function of Facebook Status Updates
From the data collection carried out using the data collection methods and techniques described previously, the researcher found that of the 11 communication functions, there are seven communicative functions that are most frequently used by young adults: (1)everyday life, (2) reporting mood, (3) initiating discussion, (4) about self and opinions, (5)conveying personal information to selected others, (6) humor, and (7) quotation.
Communicative Function
	No
	Communicative Function
	Example
	Frequency(n=25)
	Presentage (%)

	1.
	Everyday Life
	Oa Nandes: Edisi masak kolak pagi2, selamat menikmati
(Morning edition of cooking kolak, enjoy)
	19
	76%

	2.
	Reporting Mood
	Nona Mega: Selamat hari minggu dari anak gereja 
(Happy Sunday from the church children )
	16
	64%

	3.
	Initiating Discussion
	Fransiska: Malam teman.. Area Lewoleba barangkali ada yang tau jual karung ukuran besar (selain karung beras 50KG) dimana? #fyp #sorotan
(Evening friends... Lewoleba area, maybe someone knows where to sell large sacks (other than 50KG rice sacks)? #fyp #sorotan)
	


11
	


44%

	4.
	About self/opinions
	Vinna Keraf: Ternyata kakak-kakak yang lebih memilih tidur dibandingkan kumpul dengan teman itu sekarang adalah saya. Hm.#foto #sorotan #fyp
(It turns out that the older siblings who prefer sleeping to hanging out with friends are now me. Hm. #photo #sorotan #fyp)
	


16
	


64%

	5.
	Convey Personal to Selected Others
	Nona Mega: Happy bedey partner curhat🤏 Sehat jiwa raga yaa moodbosterku Mell😇❤️
 (Happy bedey partner to share 🤏 Stay healthy in body and soul, my moodbooster Mell😇❤️)
	


14
	


56%

	6.
	Humor
	Fath Charabity: Tips diet adalah banyakin stres [image: 😂][image: 😂][image: 😂][image: 😝][image: 😝] #fypchallenge #nttpridekupangntt 
(Diet tips are to stress less [image: 😂][image: 😂][image: 😂][image: 😝][image: 😝])
	

7
	

28%

	7.
	Quotation
	Oa Nandes: Tidak ada kata tidak mungkin, sebelum kamu sempat mencobanya.
(There is no such thing as impossible, until you try it).
	
12
	
48%

	8.
	Away Message
	Felly Kamalera: Sedang berada disuatu tempat…
(Being somewhere…)
	
3
	
12%

	9.
	What Are You Doing Right Now
	
Caecilly: Jojo ingin pergi ke misa pembukaan bulan Maria
 (Jojo wants to go to the opening mass of the month of Mary)
	
3
	
12%

	10.
	Silent and Interjection
	Ayu Uak: ......
.
.
.
..
	

6
	

24%

	11.
	Facebook Related Discourse
	[image: Description: 🎉]Facebook mengenali saya sebagai kreator reel yang konsisten minggu ini!
([image: Description: 🎉]Facebook recognized me as a consistent reel creator this week!)
	

2
	

8%


 
	The findings in Table 1 indicate that the communicative functions used by young people vary widely, with the predominance being Everyday Life (76%) and Reporting Mood (64%). Sociolinguistically, this phenomenon demonstrates that language is not simply a tool for sharing information, but rather a social instrument for constructing an existence. As explained in sociolinguistic theory, which explains that language use is influenced by social context, young people use Facebook as a "digital stage" to represent their identities.
	In the digital world, writing a status is like making small talk in the real world. The goal is simple: to stay connected with their friends. The use of casual language and emojis is not without reason; it's a way for them to convey their personality and emotions so that others who read them can relate to their feelings. In short, Facebook is a space where language is used to build social closeness.
	As a researcher, I argue that this phenomenon demonstrates that Facebook has transformed into a highly personal new space for conversation. As the dominance of this expressive function suggests, young people's digital existence is highly dependent on how actively they engage linguistically. I witnessed that Facebook statuses have become a crucial part of their social presence, rather than simply text. In short, respondents' ability to build closeness online depends heavily on their ability to use language that can influence or touch the emotions of their audience.
The Influence of Social Faktors on Facebook Status Updates
Researchers also found the influence of social factors in Facebook status updates, namely online self-presentation, influencing how young adults use status updates on Facebook. This study uses a conceptual framework of self-presentation strategies to dissect this behavior through four main aspects: breadth, depth, positivity, and authenticity (Yang & Brown, 2016), as well as three dimensions of identity representation: real self, ideal self, and false self (Michikiyan, 2014). Although data collection through online questionnaires experienced participation constraints with the result of 11 valid respondents, the data obtained still provides a significant picture of the motivation behind impression management.
The influence of Social Factors
	No
	Category
	Aspek
	Findings from Informants
	Social Impact

	1.
	Social Factors (Yang & Brown, 2016)
	Breath and Depth
	The informants knew their friends list, which consisted of over 5,000 people; therefore, they selected content based on how close they were to their audience.
	High social risk awareness leads to selective sharing.

	
	
	Positivy 
	Most status updates focus on accomplishments, travels, or “positive vibes.”
	Maintenance of a positive social image and reputation.

	
	
	Authenticity
	Have a high tendency to be "original" and "honest" when updating status.
	Building trust and genuine connection with the audience.


	2.
	Self-Presentation (Michikiyan, 2014)
	Real-self
	Sharing daily routines and raw emotions (e.g., reporting tiredness or cooking)
	Dominant strategy used to show their "true identity.

	
	
	Ideal-self
	Using professional language or sharing success stories (e.g., By sharing beautiful, poetic, and serene quotes, users may be trying to project an idealized version of themselves as wise, cultured, or nature-loving)
	Presenting a version of self they aspire to be.

	
	
	False-self
	Rarely used, but occasionally appears to avoid conflict or to join a popular trend/hashtag (#fyp).
	Used to deliberately present an image that is different from or inconsistent with the user's true self, or to lie to gain social attention/acceptance (although most users tend to reject this strategy)


The results of this study indicate that young people post their Facebook statuses as a planned communication strategy, not a random act. The breadth and depth of these factors force respondents to act as "gatekeepers" for their own information, as shown in Table 2. With thousands of friends available, respondents tend to consider social risks before posting, indicating strong privacy management. This study also shows that although respondents strongly desire to appear honest and genuine (Real Self), they still polish their statuses to appear positive. This is interesting because it demonstrates the trade-off between honesty and the desire for admiration.
From a sociolinguistic perspective, this behavior is quite normal because we all engage in what is called style-shifting. I believe these young people are highly socially savvy; they know that their Facebook friend list is a mixed bag—including family, close friends, and even people they may only know face-to-face. This suggests that they are not truly "fake," they are simply adapting. They choose the best words and moments to share so as not to create conflict or social risk. So, Facebook status is a mental "edit" between who they really are and how they want the world to see them.
Discussion
The results of this study indicate that Facebook status updates by young adults are not simply an exchange of information but a complex sociolinguistic practice that can help Facebook users project their identities and strengthen their social relationships. The fact that Facebook functions as a digital space, where status updates, one of its features, can demonstrate emotional expression and build relationships with audiences, is reinforced by the dominance of communicative functions such as sharing daily life (76%) and reporting mood (64%). The researchers argue that the numerous communicative functions studied indicate that Facebook has transformed into a "digital stage" where language is used strategically to maintain its presence.
This study demonstrates differences in communicative functions that occur on social media and in the real world. In the real world, communicative functions are usually direct and require physical presence. Meanwhile, in the real world, writing a Facebook status is likened to having a casual conversation, or small talk, with the primary goal of maintaining social presence. On social media platforms like Facebook, by using digital tools like emojis and using specific language styles (natural, casual, or formal), Facebook users can create emotional connections with their audiences. Meanwhile, emotional expressions can be communicated through body language and tone of voice in face-to-face interactions.
The relevance of the findings in points 4.1 (function) and 4.2 (social factors) is clearly evident in how authenticity and positivity factors guide content selection. Although respondents have a strong desire to appear honest and authentic (real self), they still polish their image to appear positive (ideal self) in order to gain social validation. This behavior, from a sociolinguistic perspective, is a form of style-shifting or a conscious shift in language style. Users act as "gatekeepers" for their personal information because they are aware of the social risks of a very broad and diverse friend list, which includes family and colleagues.
According to researchers, this phenomenon is considered a form of intelligent social adaptation. Facebook status updates become a "mental edit" of who they really are and how young adults want to be seen by others. For young adults, there is no intention to fake their identity through this method. Rather, their goal is to strike a balance between personal honesty and societal expectations in the public cyber environment. This demonstrates both clinically and socially the importance of digital literacy for young adults, who are at a developmental stage where social validation and identity formation are crucial, particularly in the 18-35 age range.
Conclusion 
Based on the findings and discussion above, this study shows that status updates on Facebook are a highly dynamic and organized digital communication practice. Of the eleven categories identified, seven communicative functions emerged most frequently, with the "Everyday Life" and "Reporting Mood" functions being the most frequently used. This suggests that Facebook serves as a social platform for young people to document their daily lives and express their emotions by connecting with their friends. 
Sociolinguistically, this behavior is influenced by complex social factors. Awareness of a broad and diverse audience forces users to act as "gatekeepers" of their own information. Despite a strong desire to appear authentic (Real Self), they still engage in style-shifting and polishing their self-image to maintain a positive (Ideal Self). This strategy is not intended to falsify identity, but rather as a form of intelligent social adaptation to avoid the risk of conflict in the digital public sphere.
As a researcher, I found that Facebook Status Updates represent an ongoing negotiation of identity rather than a series of words. Young people successfully utilize this platform to balance personal honesty with social expectations. They build a digital existence through the selective use of language, which not only serves as a means of communication but also a way to maintain existence in modern society.
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